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Keywords: Abstract: The emergence of the social media has put the power of
Undergraduates, | communication in the hands of individuals. This exposes the online platform
Attitude, to lots of abuses. To curb this, the government has come up with different
Awareness, New | forms of regulations to check the abuse of the Internet which has become the
Media, Online | order of the day. Since most of the Internet and social media users are youth
Communication most of whom are in the universities, this work looked at the awareness and
Laws compliance of these students towards the different social media regulations.

It is guided by three research objectives and the diffusion of Innovation
theory. Out of a population of 218, 949, the researcher, using the Taro
Yamane's sample selection formula, selected a sample of 500 respondents
from the population. Using the multi-stage sampling procedure, the
researcher randomly selected three states out of the five states in the region.
In the same manner, three universities were selected from each of the three
states - one federal, one state and one private university. A structured
questionnaire was used to collect data from the respondents. The finding
showed that there is low awareness and low compliance to the regulations.
The researcher therefore recommends a shift from the communication
paradigm employed by the government in reaching the youths who use the
social media. The government should also employ the use of the social media
in official communication especially when the youths are the target audience.
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Introduction

Communication, like every other activity of human
beings, is naturally interconnected with other facets
of social life which it influences and is also
influenced by them (Daramola, 2003; Baran,
2010). Therefore, like other social activities,
communication is usually regulated through the
moral and ethical strictures of the society to ensure
that individuals and groups communicate in a
manner that do not undermine the overall societal
peace and stability. This is the basis for laws and
ethical codes made to regulate communications of
all kinds in the society (Momoh, 2003). However,
the advent of the Internet with its radical disruption
of the conventional communication landscape has
significantly affected the society's ability to regulate
communication activities (Navetta, 2011; Dicker,
2013). Its gateless nature and the latitude it offers
for anonymous usage make regulation difficult and
at times practically impossible. Thus, the web
becomes a potentially anarchic sphere where
society's norms are under continuous and relentless
assault from users who may feel safely shielded
from the moral and legal censures of the society
(Dreyfus, 1998; Armstrong & Forde, 2003; Navetta,
2011; Davenport, 2012). Hence, Guanah (2018)
notes that one of the issues that social media, which
are derivatives of the Internet, have thrown up in
the international communication scene recently is
that of “fake news” perpetuation. Today, fake news
is so rampant, and it is difficult to regulate the social
media.

Data from behavioural studies show that humans
tend more to obey rules when they are positively
or negatively motivated; positive motivation by
way of reward and negative motivation by way of
sanction (Obilade, 1979; Omoegbe, 1994). In the
absence of such motivation (particularly negative
motivation) in the online environment, defiance
becomes probable. Against this backdrop, it
became significant to study the awareness and
attitude of university undergraduates in South-
East Nigeria to the online communication laws.
More than ever before, the Internet has given
people who otherwise would not have had such
control over communication, the ability to truly
communicate. As noted by Abaji (2009):

The Internet now ensures that

individuals and institutions can, at

minimal cost, become media

gatekeepers. Any Internet-literate

user can now set up personal sites

for news publication as well as

video and sound streaming. This is

what is meant by independent or

alternative journalism - a new

movement coming as a challenge

to the monopolistic domination of

the traditional mass media

platforms by few rich individuals

and corporations (p.348).
The gatekeeper/audience divide is thus
effectively eliminated since people with Internet
connections instantly take on the roles of both
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information providers and creators. This
liberalization also suggests that there are little
regulations in the Internet sphere, since a
multitude of individuals from around the globe
freely create information without any
accountability to one another.

Put differently, users are their own bosses
because there is no hierarchical gatekeeping
structure as in traditional media (Petley, 2003;
Abaji, 2009). The aforementioned implications
for Internet-related communication rules mean
that it becomes exceedingly challenging, if not
impossible, to ensure reasonable compliance.
Their sense of personal responsibility may be
undermined because users operate as crowds
rather than as institution-based professionals in
traditional media, and because they may be
anonymous. This could have an impact on users'
consciousness, or even awareness of the relevant
norms (Navetta, 2011; Dicker, 2013; Omekwu,
2016). Due to the aforementioned factors, which
significantly restrict effective surveillance, the
state's ability to enforce these applicable norms
is severely hampered.

Surveillance for the sake of law enforcement
requires that the potential offenders be
identifiable in terms of personality and location -
two elements of identity that are often
undermined by the very nature of the Internet
(Adeniran, 2008; Mayer, 2009; Davenport,
2012; Omekwu, 2016). Yet communications that
happen online are as much subject to the law as
the communications that go on in the traditional

media and in interpersonal situations; in other
words, there are no different standards for these
categories of communication (Longe et al, 2007;
Omekwu, 2016). Defamation, privacy, sedition,
copyright, official secrets, and contempt of court
are a few examples of traditional communication
laws. All of this hold true for both traditional
media and the Internet (Longe et al., 2007). The
need to safeguard the public and individuals
from potential harm that certain forms of
communication may cause led to the
development of these  communication
regulations (Momoh, 2003). On the other hand,
while it has been easier to ensure conformity
with traditional media, this is obviously not the
case with new media. This consideration is made
more urgent in Nigeria where the Internet
culture has gained much impetus in the past
couple of years. Statistics shows that Internet
access has been on a steady rise in the country;
as at June 30 2017, it stood at 91,598,757
representing 47.7% of the population (Internet
World Stats, 2017). For social media, the Internet
platform that majorly affords users the
opportunity to originate and share content, over
19.5million access was recorded as at June 30,
2017 with Facebook claiming the lion's share
with 16,000,000 users amounting to 89.05% of
the social media penetration in the country
(Internet World Stats, 2017).

The momentum of Internet penetration in
Nigeria will be better appreciated if attention is
paid to the fact that between 2000 and 2011,
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number of users grew from 200, 000 to
45,039,711 amounting to 0.1% and 26.5% of the
population respectively. Thus, between 2000
and 2017, there was more than 915, 000 per cent
increase in Internet access in the country!
(Amaefule, 2012). All this makes it all the more
necessary that users should be aware of and
comply with the laws guiding such
communications. Incidentally, the large chunk of
Internet users in Nigeria is the youth. Students,
both in secondary and postsecondary education,
make up a sizeable portion of Nigeria's youth
Internet users (Salako & Tiamiyu, 2007). In
contrast to their secondary school peers, Okoye
(2008) notes that students in postsecondary
institutions have "far more access" to the
Internet because they are generally more
financially and culturally independent, giving
them more leverage (in terms of resources and
freedom) to do so. Furthermore, the tertiary
school students are likely to have more academic
and even social needs to attend to on the
Internet. However, the fact that young people
constitute a larger segment of Internet users in
the country makes the question of compliance
with the law even more imperative considering
the characteristic restiveness of people of such
age bracket. Such restiveness implies that these
people are usually adventurous and potentially
defiant (Nwangwu, 2007; Okoye, 2008). Thus, it
became relevant to investigate the extent of
awareness and nature of attitude of these young
users to the online communication laws.

Statement of the Problem
The absence of regulation and control in online
communication renders the Internet susceptible
to abuses of all kinds such that the legal and
ethical norms that should guide such
communications come under threat (Dreyfus,
1998; Armstrong & Forde, 2003; Longe et al,
2007; Adeniran, 2008; Mayer, 2009; Davenport,
2012). Experience has shown that because the
Internet is wuncontrolled, cyberspace has
developed into a seemingly chaotic area where all
types of communications are possible. Majority
of the Internet users in Nigeria are young people.
Given their characteristic restiveness and
tendencies towards recklessness and adventures
(Okoye, 2008), one may become concerned that
the latitude offered by the Internet for unchecked
activities may come under constant abuse by
these youngsters. Therefore, the question is, to
what extent do young people in Nigeria comply
with the legal regulations regarding online
communications?

Objectives of the Study

This study assessed the awareness and attitude

of university undergraduate students in the

South-East Nigeria to the online communication

laws. Specifically, the following objectives guide

the study:

i. To assess the level of awareness of laws
guiding online communications among
university undergraduates in South East
Nigeria;
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ii. To find out the attitude of university
undergraduates in South East Nigeria
towards the online communication laws;

iii. To assess the extent of compliance with the
laws guiding online communications among
the undergraduates; and

Research Questions

1. What is the level of awareness of laws guiding
online communications among university
undergraduates in South East Nigeria?

2. What is the attitude of university
undergraduates in South East Nigeria
towards these online communication laws?

3. To what extent do the undergraduates
comply with the laws guiding online
communication?

Conceptual Review

Online Communication: An Overview
Online communication refers to communication
done via the Internet or the new media (Nelson,
2011). New media has not been definitely and
satisfactorily defined because the term does not
exactly refer to any particular type of
communication hardware but to a certain kind of
functionality. In other words, the term is used
more in reference to a kind of communication
process than in reference to any piece of
communication technology (Uzuegbunam, Duru
& Ekwenchi, 2015). However, new media has
been generally seen as those Internet-based
communication platforms that differ from the
traditional media principally due to their user

control features, interactivity, convergence and
flexibility (Uzuegbunam, et al, 2015).

The above features mean that the new media,
unlike the traditional media, lends itself more to
control by the user who not only decides what to
consume but is also in the position to generate
what others consume. It also means that a user is
relating horizontally with other users with whom
he/she interacts; implying that feedback is
immediate (Baran, 2010; Melson, 2011). In
explaining new media, Nelson (2011) observes
that new media platforms include: Internet
publishing (books, newspapers and magazine),
Social media (blogs, e-mail, SMS), Internet
broadcasting (online radio and television) and
Internet audio and video streaming. Therefore,
any form of communication conducted via any of
the new media's platforms is considered online
communication. Put another way, it describes
the vast array of communication activities
carried out through the use of the Internet.
Nigeria's Cybercrime Act 2015

According to Teplinsky (2013), the term
cybercrime is used to refer both to such
traditional crimes as extortion, fraud, forgery,
identity theft, and child exploitation that are
committed over electronic networks and
information systems as well as to crimes unique
to electronic networks such as hacking and
denial of service attacks. It implies an act via the
Internet that takes advantage of an unsuspecting
victim or a situation where one gains advantage
at the expense of another. Nigeria's Cybercrimes
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Act 2015 is the country's legislative response to
cybercrime; crime-related issues that can
emanate from online communication. The Act is
made up of 59 sections, divided into 8 parts. The
Part III deals with offences that constitute
cybercrime and penalties thereof.

Legal Internet Literacy

Legal Internet literacy is a sub-literacy under the
broader concept of legal literacy. Legal
Internetliteracy has been defined "as the ability
of average skilled web 2.0 users to read,
understand, and interpret legal text in order to
align one's actions with these statutory
specifications" (Steininger & Riickel, 2007, p.
1665). Legal Internet literacy involves
understanding the legal rules that apply in the
use of the Internet. Al-Rafee and Cronan (2006)
observe that these rules relate to copyright,
defamation, privacy and obscenity among other.
Commenting on the importance of legal Internet
literacy, Al-Rafee and Cronan (2006) contend
that "better the understanding of legal
regulations on actions often associated with the
use of web 2.0 platforms is, the higher the chance
is to avoid infringements of data protection or
copyright laws" (p.238).

Empirical Literature

Studies have been conducted to find out the
extent of awareness of cyber laws among
students. One of such as conducted by Cantero,
Cornel, Delleva, Dequina, Herrera, Salazar,
Sanico and Tabigo-on (2012) was aimed to
determine level of awareness of cybercrime law

among second-year BS marine engineering
cadets second semester, school-year 2012-
2013.The study was designed as a survey and the
participants were the 124 randomly selected
second-year marine engineering students during
second semester 2012-2013. Findings from the
study revealed that the second-year marine
engineering students were aware of the
cybercrime law. A study conducted by Mehta and
Singh (2013) was to find out the knowledge and
awareness of respondents towards cyberlaws in
India. Findings from the study showed that the
male has more awareness for Indian cyberlaw
than female. Findings from the study also
showed that employees had more awareness of
Indian cyberlaw than the students.

Adetimirin (2014) studied awareness and
knowledge of cyberethics by library and
information science doctoral students in two
Nigerian universities - University of Ilorin and
University of Ibadan. A survey design and a
questionnaire were adopted to collect data from
doctoral students in two Nigerian universities.
Findings revealed that the level of awareness and
knowledge of cyberethics by the students were
high though University of Ilorin showed a higher
level of awareness and knowledge than
University of Ibadan. The study concluded that
cyberethics education should be provided to
promote compliance with cyberethics among the
LIS doctoral students in Nigerian universities.
Prabu (2015) conducted a study to find out the
level of awareness about cybercrime among Arts
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and Science college students situated in
Namakkal District of Tamil Nadu. Findings from
the study showed that arts and Science college
students have high level of awareness about
cybercrime. However, male and female students
differ significantly in their awareness about
cybercrime scores. Hasan, Rahman, Abdillah
and Omar (2015) conducted a study to ascertain
perception and awareness of young Internet
users in Malaysia towards cybercrime. Findings
from the study showed that respondents have
different levels of knowledge of unauthorized
access to computer material that is, 37.4%
moderate, 28.4% high, 17.8% low, 8.5% very high
and 7.9% very low knowledge respectively. Thus,
it could be deduced that the majority of the
respondents have moderate knowledge.
Theoretical Framework

Diffusion of Innovation Theory is adopted for
this study. The theory is concerned with how
awareness, attitude and action is built in relation
to an innovation. In this case, the Internet with
all its social components (including its. laws) is
the innovation. And this innovation is adopted
through the process diffusion as the various
layers of the population gain awareness, form
attitude and act towards the innovation.
According to Sassen (2002), every innovation
(including technological innovations) comes
with its norms. Understanding and adoption of
this technology also imply understanding and
adoption of its norms. Thus, the advent of the
Internet also implies the advent of a set of new

norms (laws, ethics, values etc) which are part of
the social component of the technology because
"every material innovation also has its social
component so long as such innovation exists in
the social realm" (Sassen, 2002, p.383).

In Nigeria, for instance, the advent of the
Internet has brought about some legal
innovations by way of emergence of new laws
related to cybercrimes, cyberstalking, and
cyberterrorism; adopting the Internet will
involve understanding the technology, and
understanding the technology will in turn
involve appreciating the rules of its use, and
these rules necessarily include these laws. Based
on the foregoing, diffusion of innovation in
relation to laws guiding Internet use could be
seen to operate via the following steps:

First Step: Awareness and knowledge of
the Internet (including the laws guiding
its use) - The individual and groups become
aware and understand the Internet technology
and the social implications of its use including as
they relate to the law. Understanding only the
physical aspect of the technology without
appreciating the social norm of its use will,
strictly speaking, imply that this step of diffusion
of innovation has not been fully realised

Second Step: Forming attitude towards
the Internet (including as related to the
laws guiding its use) - The individual and
groups begin to develop perceptions and
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judgment towards the technology. To be
complete, these perceptions and judgment ought
to include the social norms guiding the use of the
technology.

Third Step: Action towards the Internet
(including as related to the laws guiding
its use) - The individual and groups begin to act
towards the Internet; this is where the adoption
proper occurs as people begin to apply the
technology in their lives. This application will
involve navigating through the rules (including
legal rules) of its use. Hence, the user becomes a
keeper or a violator of the law.

Methodology

This study made use of survey research method.
Survey involves selection of a sample of
respondent from a population and administering
a standardized questionnaire to them, and
thereafter generalizing the result to the whole
population (Dell, 2003, p. 14). The area of study
was South-East Nigeria. It comprises five states
of Abia, Anambra, Ebonyi, Enugu and Imo. Out
of a population of 218, 949, the researcher, using
the Taro Yamane's sample selection formula,
selected a sample of 500 respondents from the
population. Using the multi-stage sampling
procedure, the researcher randomly selected
three states out of the five states in the region. In
Demographic Variables

the same manner, three universities were
selected from each of the three states - one
federal, one state and one private university.
Copies of the questionnaire were the data
collection instruments. The data collection was
done within a space of four months. The
researcher employed four research assistants to
help in the process. The Statistical Package for
Social Sciences (SPSS) version 20 for data
management was employed for analyzing the
quantitative data. The data so obtained were
presented in charts and statistical tables. The
researcher employed simple percentages and
Pearson's Product Moment Correlation
Coefficient as her statistical tools.

Data Presentation, Analysis and
Interpretation

Data Analysis

Out of the 500 copies of the questionnaire
distributed, 481 representing 96.8% were
recovered as against 19 representing 3.8% that
were not. Hence, the response rate of 96.8% as
against the casualty rate of 3.8% was recorded.
This response was adjudged as adequate
percentage to base the findings of this research
since it has a high percentage representing more
than half of the sampled population.

Variables Items Frequency Percentage
Male 204 61.1%
Gender
Female 187 38.9%
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Total 481 100%
15-24 years 423 87.9%
Age Bracket 25 - 30 years 37 7.7%
Above 30 years 21 4.4%
Total 481 100%
100 level 248 51.6%
200 level 64 13.3%
Level of Study 300 level 71 14.8%
400 level 77 16%
500 level 21 4.4%
Total 481 100%
Humanities 334 69.4%
Area of Study Sciences iy 50.6%
Total 481 100%

Table 1 above shows that 61.1% of the
respondents are male as against 38.9% that are
female. Thus, greater number of male respondents
were recorded. Furthermore, 87.9% of the
respondents were between 15 and 24 years, 7.7%
were between 25 and 30 years, while 4.4% were
above 30 years. Thus, by far, the modal age
bracket was 15-2 4 years; a situation that should
be expected given that the studied population was

university undergraduates. Also, 23.7% of the
respondents were in 100 level, 21% in 200 level,
22.4% in 300 level, 23% in 400 level, while 9.8% were
in 500 level. Thus, the respondents were fairly
distributed among the levels of study save for 500
level which by some distance had the least frequency.
Lastly, 69.4% of the respondents were studying
humanities as against 30.6% who were studying
sciences.
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Internet Access/Use Pattern

Access to the Internet
Frequency Percentage
Yes 481 100%
No 0] 0%
Total 481 100%

Table 2 shows that all the respondents have access to the Internet. Thus, Internet access is 100% among
the respondents.
Table 3: Respondents' Regularity of Access to the Internet

Frequency Percentage
Always 173 36%
Sometimes 120 24.9%
Rarely 188 39.1%
Total 181 10%
Table 3 illustrates the pattern of Internet access rarely have access. Hence, majority (about 60%)
among respondents. It shows that 36% of the have access to the Internet either always or
respondents always have access to the Internet, sometimes, meaning that only about 40% access
24.9% sometimes have access, while 39.1% the technology rarely.
Table 4: Respondents' Major Platform of Access to the Internet
Frequency Percentage
Desktop Computer 1 01%
Laptop Computer 62 12.9%
Mobile Phone 414 86.1%
iPad 4 0.8%
Total 481 100%
Table 4 shows that 0.1% of the respondents have 0.8% access the Net mainly via iPad. Hence,
desktop computer as their major platform of mobile phone was by far the mostly used
Internet access, 12.9% have laptop computer as platform for Internet access.

theirs, 86.1% have theirs as mobile phone, while
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Table 5: Respondents’ Access to Social Media

Facebook WhatsApp YouTube Twitter Instagram
Yes 80.8% 57.6% 53.8% 50.3% 38%

N =432 N =277 N =259 N =242 N=183
No 10.2% 424% 46.2% 49.7% 62%

N=49 N =204 N =222 N =239 N =298
Total 100% 100% 100% 100% 100%

N =481 N =481 N =481 N =481 N =481

Table 5 shows that 89.8% of the respondents have access to Facebook, 57.6% have access to WhatsApp,
53.8% have access t o YouTube, 50.3% have access to Twitter, 38% have access to Instagram.

Awareness of Social Media Regulations

Defamati |Privacy |Copyright |Sedition |Official [Obscenity/ [Contempt [Online  [Online
Secrets |Indecency |Of Court  |Fraud Harassme

Yes 26.4% 30.1% 25.2% 28.7% (19.3% |27.7% 23.7% 93.3% 74.6%

N=127 N=145 |N=121 |[N=138 |[N=93 [N=133 N=114 N=449 |[N=359
No 73.6% 69.9% 74.8% 71.3% 80.7% |72.3% 76.3% 6.7% 25.4%

N=354 N=336 |[N=360 |N=343 |N=388|N=348 N =367 N=32 |N=122
Total [100% 100% 100% 100% 100%  [100% 100% 100% 100%

N =481 N=481 |[N=481 |N=481 |[N=481 [N=481 N =481 N=481 |[N=481

Table 6 shows that 26.4% of the respondents are
aware that their online communication may
constitute defamation, 30.1% know that it may
constitute privacy invasion, 25.2% know that it
could constitute copyright infringement, 28.7%
knew such communication could constitute
sedition. Furthermore, 19.3% Lknew their

Internet communication could amount to
divulgence of official secrets, 27.7% knew that it
could amount to violation of the law of
obscenity/indecency, 23.7% knew that it could
amount to contempt of court, 93.3% knew that
such could amount to online fraud, while 74.6%
knew that it could amount to online harassment.
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Respondent level of Awareness of Law Guiding Online Communications (Cumulative)

69.60%

H High Awareness Low Awareness

The figure above shows that 24.9% have high awareness of the laws guiding online communication,
5.4% have average awareness, while 69.6% have low awareness. This is a reflection of the respondents'
ignorance in relation to each of the nine aspects of the online communication law as seen in Table 6.
Attitude and Compliance with Social Media Regulations

Table 7: Respondents’ Concern about the Legal Implications Of materials they source or
share online

Frequency Percentage
Always 31 6.4%
Sometimes 236 491%
Rarely 18 3.7%
Never 196 40.7%
Total 481 100%

Table 7 shows that 6.4% of the respondents have always felt concerned about the legal implications of
materials they source, originate or share online, 49.1% sometimes felt concerned, 3.7% rarely felt
concerned while 40.7% never felt concerned.
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Table 8: Respondents’ Ever seeing need to improve their knowledge of Laws Guiding
Online Communication

Frequency Percentage
Yes 138 28.7%
No 343 71.3%
Total 481 100%

Table 8 shows that 28.7% of the respondents ever thought it necessary to improve their knowledge
about the laws guiding online communication, while 71.3% never thought so.
Table 9: Respondents’ Compliance with Laws Guiding Online Communication

Defamatio |Privacy |Copyrigh [Sedition |Official Obscenity/I |Contemp [Online |Online
n t Secrets ndecency |tof Court |Fraud |Harassment
Always [16% 14.1% 10.6% 16.8% 16% 17% 16.2% 65.7% [74.2%
N=77 N=68 |N=51 N=81 |N=77 N=82 N=78 |[N=316 [N=357
Sometime (14.8% 35.1% 17.7% 11.2% 7.9% 13.1% 7.7% 25.8% |23.3%
N-71 N=169 |[N=85 N=54 |[N=38 |N=63 N=37 |N=124 |N=112
Rarely (7% 14.6% 7.1% 4.2% 7.5% 4.6% 54% 77%  |2.5%
N=34 N=70 |N=34 N=20 [N=36 |N=22 N=26 |N=37 [N=12
Never 62.2% 36.2% 64.7% 67.8% 68.6% 65.3% 70.7% 08% |0%
N =299 N=174 |[N=311 N=326 [N=330 |[N=314 N=340 |[N=4 |N=o0
Total 100% 100% 100% 100% |100% 100% 100% 100% (100%
N =481 N=481 [N=481 |[N=481 [N=481 |[N=481 |N=481 |[N= N =481

Table 9 above indicates that 16% of the
respondents always take steps to ensure that
communications they make online do not
amount to defamation, 14.8% sometimes do,
7.1% rarely do, while 62.2% never do. The item
defamation shows that slightly more than
majority (69.3%) do not comply with the legal

Kingsley Chukwudubem EZEKWELU, Ph.D. and Jammy Seigha GUANAH, Ph.D.

aspect of defamation law regarding operations.
Also, 14.1% always take steps to ensure their
communication do not amount to invasion of
privacy, 35.1% sometimes do, 14.6% rarely do,
while 36.2% never do. Then, 10.6% always take
steps to ensure that their online communication
do not amount to copyright infringement, 17.7%
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sometimes do, 7.1% rarely do, while 64.7% never
do so.

Similarly, 16.8% take steps to ensure that
communications they make online do not
amount to divulgence of official secrets, 7.9%
sometimes do, 7.5% rarely do, while 68.6%
never do. Also, 17% always take steps to ensure
that communications they make online do not
amount to  obscenity/indecency, 13.1%
sometimes do, 4.6% rarely do, while 65.3%
never do. Equally, 16.2% take steps to ensure
that communications they make online do not

amount to contempt of court, 7.7% sometimes
do, 5.4% rarely do so, while 70.7% never take
such steps. In the same vein, 65.7% always take
steps to ensure that communications they make
online do not amount to online fraud, 25.8%
sometimes do, 7.7% rarely do, while 0.8% never
do. Lastly, 74.2% of the respondents always take
steps to ensure that communications they make
online do not amount to online harassment,
23.3% sometimes do, 2.5% rarely do, while 0%
never do.

Figure 2: Extent of Compliance of Law Guiding Online Communications (Cumulative)

H High Compliance

B Average Compliance

Low Compliance

Figure 2 further examined the extent of
compliance cumulatively. The respondents’
compliance level with online communication
laws was categorized based on their answers to
the nine questions as reflected in Table 9 above.
The points assigned to the answers are as
follows: Always (3), Sometimes (2), Rarely (1)

and Never (0). Thus, respondents were
categorized based on their cumulative scores as
follows: 19-27 points (high compliance), 10-18
points (average compliance), and 0-9 points
(low compliance). Thus, Figure 2 shows that
22.9% exhibit high compliance with the laws
guiding online communication, 12.1% exhibit
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average compliance, while 65.1% exhibit low
compliance.

Discussion of Findings

This study showed that there is low awareness
of laws guiding online communication among
university undergraduates in the South-East
Nigeria and that these undergraduates are
largely indifferent towards the legal
implications of their online communications.
Such indifference tends to agree with the
position of scholars like Longe and Longe
(2005), Davenport (2012), Christopherson
(2007) and Longe et al, (2007) who argue that
many users of the Internet hardly bother about
the legal or moral appropriateness of materials
they share given the unregulated nature of the
Internet which affords them some sense of
protection from any possible consequence of
their online activities.

Similarly, it was found that there is generally
low compliance with the laws guiding online
communications among the undergraduates.
These first three findings are related in that low
compliance could be linked to indifference
(negative attitude) and ignorance (low
awareness). In behaviour change
communication, awareness is recognised as
critical to attitude change and ultimately
behaviour change (Mangal, 1998; Sassen,
2002), meaning that one has to possess the
requisite information to be in a position to judge
correctly (positive attitude) and then act
correctly (positive practice).

Therefore, the fact that the undergraduates were
largely not complying with the laws guiding
online communication could be a product of
their ignorance of these laws. One of the
important factors that have been identified as
affecting knowledge and negative attitude to law
is the general legal culture in a particular
society; where there is strict enforcement of the
law, there is more likely to be greater public
legal consciousness than in a place where
enforcement is lax (Handzhiyska & Mackay,
2003; Dalai, 2015). This could lead to the
assumption that enforcement of Internet laws in
Nigeria may still leave much to be desired.
Interestingly, this is the argument of Omekwu
(2016) when he notes:
There is still this apparent
ambivalence on the part of
Nigeria towards enforcing the
relevant communication laws as
they relate to the Internet.
While emphasis has been on
cybercrime for understandable
reasons, other aspects of online
laws appear not to have received
the desired attention. For
instance, we are yet to do any
meaning thing towards
combating Internet-based
copyright abuse which means
that online copyright
infringements are likely to go on
unabated... Many countries of
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the world, particular those of

them in the west, have since left

us behind, they have moved

forward, responding to the

imperatives of the time whereas

we have obviously failed to be

proactive (p. 17).
Viewed from the point of view of the theory of
diffusion of innovation, the findings of this
study may be an indication that there are still
gaps as far as diffusion of Internet culture in the
country is concerned. This assertion stems from
understanding the argument by Sassen (2003)
that every innovation (including technological
innovations) comes with its norms. As such,
understanding and adopting of this technology
also imply understanding and adoption of its
norms. Thus, the advent of the Internet also
implies the advent of a set of new norms (laws,
ethics, values etc) which are part of the social
component of the technology because "every
material innovation also has its social
component so long as such innovation exists in
the social realm" (Sassen, 2002, p.383). Thus, in
this sense, the laws guiding online
communication could be considered as a
component of the Internet innovation yet to
diffuse adequately among the young population
studied.
Conclusion
From the findings of this study, we conclude
that there is still gap between the extent of
Internet penetration in the country and the

extent of awareness of the legal norms

associated with the technology. The foregoing

suggests that the nation might be facing the risk
of social harm that might result from use of the

Internet in ways that do not take cognisance of

the required social norms. Viewed from the

perspective of the diffusion of innovations, the

Internet as an innovation in today's Nigeria is

not restricted to the physical (technological)

aspect of the web; rather it includes its social
component which includes the norms of its
operation and use. It is in this sense that
knowing and imbibing the laws guiding Internet
use ought to be seen as part of adoption of the
innovation represented by the Internet
technology. Adoption of technical innovations
without their corresponding norms leads to
some form of social dislocation as the
technology becomes more of a destabilising

than a useful element in society (Sassen, 2002).

Recommendations

Based on the findings of this study, the following

recommendations were made:

1. Effort should be made to educate the
populace on the laws related to online
communication in Nigeria. This should be
done via mass media campaign and public
forums (such as conference, seminar,
workshops etc). This way, more awareness
and compliance could be guaranteed.

2. ICT literacy programmes in the school
system of all levels should incorporate
Internet law. Such will ensure that the
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pupils/students learn not just ICT skills but
also be orientated on the legal and ethical
issues arising from use of the ICTs.

3. The government should ensure more
efficient enforcement of Internet-related
laws. Agencies (such as the Economic and
Financial Crimes Commission, EFCC, and
the Nigeria Copyright Commission, NCC)
should be strengthened for more efficient
performance in this respect.
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